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 Students Working Against Tobacco

(*December 14, 2006)

Dear (*retail store),

Students Working Against Tobacco would like to take this opportunity to acknowledge and thank your store for participating in the Tobacco Ad Teardown. The Tobacco Ad Teardown was designed to help keep kids tobacco free.

In exchange for youth taking down tobacco advertisements and beautifying your storefront, your store will receive recognition through Tobacco Ad Teardown media promotions. By participating in this youth based project, your store has become a great role model and should take pride in the service that you have provided to your community.

Students Working Against Tobacco are pleased to acknowledge your store and the effort you have made for the youth in the *Garfield County community.

Sincerely,

*Your Name

*Your Title

Students Working Against Tobacco
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Students Working Against Tobacco

Tobacco Ad Teardown Agreement

Store name: _________________________________________________

Store Address: _______________________________________________

Phone number: _______________________________________________

Owner/Manager: ______________________________________________

Because tobacco use is a significant health problem for youths and adults in (*Garfield County) and we support efforts to prevent tobacco use among children in our community, our store agrees to participate in the Tobacco Ad Teardown.

As a participant in the Tobacco Ad Teardown, our store agrees to:

· Remove all tobacco advertising and promotional signs, banners, displays located on storefront windows and doors from (date) through (date)

· Remove all tobacco advertising and promotional signs, banners, displays located inside of the store from (*date) to (*date).

In appreciation of your participation, the sponsoring organizations agree to:

· Conduct a teardown and store beautification on (*date) between the hours of (*time) and (*time).

· Acknowledge your business through local media including T.V., newspaper and/or radio.

· Promote your business through a variety of media including the Students Working Against Tobacco website.

· Recognize your store at special events.

___________ ___________________________ ________________________

Date                Store Owner/Manager Signature    SWAT staff
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Students Working Against Tobacco

Beautification Check List

Please check four tasks that you would like the Students Working Against Tobacco to do.

Store Name:

Store contact:

Phone number:

Address:

Time of Day:
___Sweeping indoors/outdoors

___Mopping

___Dusting

___Landscaping/ i.e. raking, weeding

___Cleaning windows

___Cleaning coolers

___Removing window stickers, posters, banners

___Picking up trash outside

___Other________________________
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 Students Working Against Tobacco

This page is for you to add the data from your Operation Storefront Activity. You can also compare the data from the store you are targeting with other stores in the area. (Do not list names of the other stores.)

This is also for available data from local, state and national statistics about tobacco use, addiction and related deaths.  (i.e. The tobacco industry spends an estimated $274.3million in Oklahoma yearly promoting a product that kills. ([www.tobaccofreekids.org]).
Another educational piece is to use the tobacco industry documents to show the retailer how the industry targets youth. (i.e. "Evidence is now available to indicate that the 14-to-18 year old group is an increasing segment of the smoking population. RJR-T must soon establish a successful new brand in this market if our position in the industry is to be maintained over the long term." 

Planned Assumptions and Forecast for the Period 1977-1986 for RJ Reynolds Tobacco Company," stamped "SECRET," March 15, 1976.)
Don’t be afraid to include 2 or 3 pages in this document to show a sampling of the tremendous amount of information available.
