TAKE HOME MESSAGE
· Prevention/non initiation is dependent upon many different strategies working together.

· There is no single magic bullet approach that has been shown to be effective.

· Evaluation data has shown:  

1. Effective school based programs implement CDC guidelines.

2. These individual pieces work together and all fit into one basic fundamental, comprehensive package.

3. Success is determined by multiple activities and components being combined with one another.

4. Shotgun approach versus a rifle approach.
5. Oregon/Wisconsin data.  “Dose response”

It appears that this fundamental package leads to a change in the broader social environment.  The norm shift leads to tobacco being viewed differently by the environment.  This changed social context is a common denominator among successful programs.

FOCUS GROUPS WITH YOUTH

1. Youth are very aware of inconsistent messages…hypocrisy.

2. Youth want to know if you say tobacco is bad for them, do you also say it is bad for adults?

3. Do your actions say that tobacco is bad for adults?

4. Does the school reinforce the message it sends to students in the classroom or does it send a confusing and inconsistent message?  Clear, consistent and congruent?

5. “Do as I say and not as I do”…undermines credibility.

KEY POINT

Social norm change

1. Kids are indoctrinated into, and inherit, their community norms.

2. It is adults that control and have the power to influence the community’s social norms.

3. Still too many societal cues that tobacco is okay.

4. Policy creates inescapable pressure not to use tobacco.  “New climate”

5. Supports non-use of tobacco as a social norm.

