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Advisory	  Board	  Meeting	  Minutes	  
Tuesday,	  July	  10,	  2012	  

Governor’s	  Large	  Conference	  Room,	  Oklahoma	  State	  Capitol	  
Oklahoma	  City,	  Oklahoma	  

	  
ADVISORY	  BOARD	  
	  
Present	  
Lt.	  Gov.	  Todd	  Lamb	  
Ky	  Chaffin	  
Robyn	  Elliott*	  
Dave	  Hanon	  
Becky	  Love	  McCubbin	  
Lance	  McDaniel	  
	  
Absent	  
Senator	  Rick	  Brinkley	  
Denise	  Castelli	  
Shane	  Jewell	  
Lisa	  Price	  
Dr.	  Jim	  Rodgers	  
	  
Staff	  
Leslie	  Blair	  
Leslie	  Channell	  
Claudia	  Conner	  
Yousef	  Kazemi	  
Jill	  Simpson	  
Deby	  Snodgrass	  
	  
Guests	  
Keith	  Beall	  
Robert	  	  F.	  Gruber	  
Brent	  Ryan	  Green	  
Cody	  Inman	  
Karissa	  Pickett*	  (Attended	  on	  behalf	  of	  Robyn	  Elliott)	  
Melissa	  Stafford	  
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OPENING	  REMARKS	  
The	  meeting	  was	  called	  to	  order	  by	  Lt.	  Gov.	  Todd	  Lamb	  at	  9:33	  a.m.	  in	  compliance	  
with	  the	  Open	  Meetings	  Act.	  
	  
APPROVAL	  OF	  MINUTES	  
Ky	  Chaffin	  moved	  and	  Becky	  Love	  seconded	  a	  motion	  to	  approve	  the	  minutes	  of	  the	  
April	  2012	  meeting.	  All	  voted	  in	  favor.	  Motion	  carried.	  
	  
HIGHLIGHT	  OF	  RECENT	  FILM	  &	  MUSIC	  OFFICE	  ACTIVITIES	  
	  

• 2012	  Legislative	  Session	  Wrap-‐Up	  
o Lt.	  Gov.	  Todd	  Lamb	  opened	  the	  meeting	  by	  thanking	  each	  of	  the	  

Advisory	  Board	  members	  for	  their	  service.	  	  
o Jill	  Simpson	  opened	  the	  meeting	  by	  introducing	  the	  Advisory	  Board	  to	  

Brent	  Green	  (Toy	  Gun	  Films)	  and	  Robert	  Gruber	  (OTRD	  Intern),	  both	  
of	  whom	  were	  in	  attendance.	  

o As	  Jill	  Simpson	  noted,	  the	  Oklahoma	  Film	  Enhancement	  Rebate	  
Program	  was	  preserved	  in	  its	  entirety	  during	  the	  2012	  Legislative	  
Session.	  This	  is	  successful	  news	  for	  productions	  applying	  for	  the	  
rebate,	  particularly	  August:	  Osage	  County,	  a	  film	  our	  office	  has	  been	  
working	  to	  recruit	  for	  Oklahoma	  filming.	  	  

o Jill	  referenced	  the	  incentives	  informational	  sheets	  which	  were	  
provided	  in	  each	  member’s	  packet	  for	  this	  meeting.	  The	  materials	  
provided	  demonstrate	  the	  importance	  of	  film	  incentives	  with	  most	  
states	  sustaining	  their	  programs	  and	  other	  states	  re-‐instating	  their	  
film	  incentives	  during	  2012	  legislative	  session.	  	  

o Jill	  praised	  the	  efforts	  of	  OTRD	  Executive	  Director	  Deby	  Snodgrass	  and	  
Public	  Information	  Officer	  Leslie	  Blair	  during	  the	  2012	  Legislative	  
Session	  

• 	  2012	  Locations	  Trade	  Show	  /	  Los	  Angeles	  Meetings	  	  Recap	  
o Jill	  Simpson	  discussed	  her	  recent	  film	  industry	  meetings	  in	  Los	  

Angeles	  as	  well	  as	  the	  2012	  AFCI	  Locations	  Trade	  Show	  at	  which	  
OF&MO	  exhibited.	  OF&MO	  Advisory	  Board	  Members	  received	  photos	  
from	  the	  AFCI	  Tradeshow	  showcasing	  OF&MO’s	  exhibition	  space.	  
According	  to	  Jill,	  the	  audience	  response	  at	  the	  event	  was	  
overwhelmingly	  positive	  with	  people	  seeking	  out	  the	  Oklahoma	  
booth,	  rather	  than	  our	  office	  seeking	  out	  an	  audience.	  Professional	  
film	  industry	  businesses	  like	  PhotoKem	  Lab,	  Entertainment	  Partners,	  
and	  more	  discussed	  potential	  business	  prospects	  in	  Oklahoma	  as	  it	  
relates	  to	  the	  state’s	  flourishing	  film	  industry.	  Both	  Jill	  and	  Abby	  Kurin	  
who	  attended	  the	  tradeshow	  were	  able	  to	  attend	  a	  number	  of	  panels	  
on	  incentives	  and	  noted	  that	  the	  film	  industry	  in	  California	  is	  feeling	  
the	  effects	  of	  the	  incentives	  race	  as	  more	  films	  are	  continually	  being	  
made	  outside	  of	  the	  state	  in	  other	  markets	  with	  better	  incentives.	  
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o Jill	  met	  with	  six	  top	  executives	  from	  The	  Weinstein	  Company	  in	  
regards	  to	  August:	  Osage	  County.	  The	  company	  wanted	  assurances	  
that	  this	  film	  could	  be	  made	  in	  Oklahoma	  as	  they	  had	  strong	  concerns	  
about	  the	  available	  film	  crew	  and	  locations.	  Jill	  made	  a	  strong,	  
confident	  pitch	  for	  the	  state,	  noting	  that	  OF&MO	  would	  work	  hard	  for	  
the	  production	  to	  assure	  that	  they	  have	  the	  best	  experience	  while	  
filming.	  Likewise,	  Simpson	  urged	  the	  production	  to	  treat	  the	  rural	  
communities	  in	  which	  they	  might	  film	  with	  respect.	  The	  film’s	  
production	  team	  provided	  positive	  feedback	  on	  the	  recent	  helicopter	  
scout	  OF&MO	  helped	  organize	  through	  a	  connection	  Abby	  Kurin	  had	  
with	  News	  9	  helicopter	  pilot	  David	  Griffin.	  Jill	  welcomed	  ideas	  from	  
the	  board	  on	  ways	  to	  maximize	  PR	  if	  August:	  Osage	  County	  confirms	  
filming	  on	  Oklahoma.	  

• Film	  Status	  Report	  
o Applications	  for	  the	  FY14	  Oklahoma	  Film	  Enhancement	  Rebate	  

Program	  will	  begin	  to	  be	  accepted	  on	  Thursday,	  July	  12.	  At	  this	  time,	  
four	  productions	  have	  expressed	  interest	  in	  applying	  including	  one	  
from	  Brent	  Green	  who	  has	  been	  monitoring	  the	  flourishing	  Oklahoma	  
film	  industry	  and	  now	  feels	  compelled	  to	  make	  a	  movie	  in	  his	  home	  
state	  after	  filming	  three	  other	  productions	  in	  different	  countries	  
around	  the	  world.	  

o With	  four	  films	  applying	  for	  FY14	  rebate	  monies,	  Jill	  noted	  the	  
necessity	  of	  approaching	  the	  legislature	  to	  extend	  the	  sunset	  date	  for	  
the	  Oklahoma	  Film	  Enhancement	  Rebate	  Program	  beyond	  2014.	  
Lance	  McDaniel	  asked	  what	  could	  be	  done	  to	  bring	  television	  
production	  to	  the	  state	  as	  legislators	  argue	  that	  film	  production	  only	  
creates	  temporary	  jobs.	  Jill	  noted	  that	  a	  key	  factor	  in	  determining	  
television	  production	  in	  any	  state	  offering	  film	  incentives	  is	  the	  
incentive	  program’s	  sunset	  date.	  Television	  production	  companies	  
require	  a	  minimum	  of	  five	  seasons	  to	  package	  their	  television	  
programs	  for	  syndication.	  Jill	  has	  been	  told	  point	  blank	  by	  television	  
productions	  that	  this	  is	  the	  reason	  Oklahoma	  is	  not	  an	  option	  for	  their	  
series.	  A	  state	  which	  has	  realized	  the	  importance	  of	  this	  is	  Florida	  
which	  has	  extended	  their	  sunset	  date	  and	  added	  money	  to	  their	  
program	  as	  nearly	  45%	  of	  their	  business	  is	  coming	  from	  television.	  	  

o Lt.	  Gov.	  Todd	  Lamb	  brought	  up	  the	  topic	  of	  reality	  television,	  
specifically	  referencing	  the	  recent	  filming	  in	  Oklahoma	  of	  the	  History	  
Channel	  series,	  Mudcats.	  	  Lt.	  Gov.	  Lamb	  questioned	  whether	  or	  not	  
those	  productions	  would	  qualify	  for	  the	  Oklahoma	  Film	  Enhancement	  
Rebate	  Program.	  Jill	  noted	  that	  Mudcats	  applied	  for	  the	  Oklahoma	  
Film	  Enhancement	  Rebate	  Program	  but	  failed	  to	  do	  so	  within	  the	  time	  
limits	  as	  defined	  by	  the	  Oklahoma	  Film	  Enhancement	  Rebate	  
Guidelines.	  Jill	  noted	  that	  television	  productions	  with	  regional	  or	  local	  
distribution	  do	  not	  qualify	  for	  the	  Oklahoma	  Film	  Enhancement	  
Rebate	  Program.	  In	  order	  to	  qualify,	  television	  programs	  must	  have	  
national	  distribution.	  
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o Lt.	  Gov.	  Todd	  Lamb	  discussed	  that	  he	  and	  Jill	  had	  previously	  met	  
regarding	  August:	  Osage	  County.	  Lt.	  Gov.	  Lamb	  noted	  that	  most	  of	  the	  
legislators	  do	  not	  know	  the	  ramifications	  of	  a	  sunset	  date.	  Jill	  Simpson	  
noted	  the	  importance	  of	  extending	  the	  sunset	  date	  during	  the	  
upcoming	  legislative	  session.	  Jill	  discussed	  her	  hopes	  that	  in	  the	  future	  
the	  program	  would	  allow	  an	  immediate	  contract	  between	  the	  state	  
and	  the	  production	  to	  honor	  all	  rebate	  commitments	  upon	  the	  point	  of	  
pre-‐qualification	  by	  the	  OF&MO.	  This	  would	  remove	  the	  legalities	  of	  
sunset	  dates	  and	  confirm	  rebate	  monies	  based	  upon	  the	  date	  of	  the	  
contract	  entered	  between	  OF&MO	  and	  the	  applying	  production.	  

o OF&MO	  approached	  the	  six	  films	  which	  were	  turned	  away	  in	  January	  
due	  to	  the	  unsure	  status	  of	  the	  Oklahoma	  Film	  Enhancement	  Rebate	  
Program.	  These	  films	  were	  given	  first	  priority	  to	  re-‐apply.	  The	  
Eleventh	  Hour	  was	  the	  only	  film	  of	  the	  six	  to	  re-‐apply.	  

o Jill	  praised	  Lance	  McDaniel	  for	  his	  clear,	  concise	  rebate	  claim	  for	  Just	  
Crazy	  Enough.	  Lance	  is	  the	  perfect	  example	  of	  how	  a	  film’s	  budget	  
should	  be	  used	  to	  make	  every	  dollar	  count.	  

o Jill	  noted	  that	  while	  all	  FY13	  rebate	  monies	  have	  been	  claimed	  by	  
August:	  Osage	  County	  FY14	  should	  see	  a	  nice	  balance	  of	  small,	  
independent	  films	  and	  locally	  produced	  productions.	  In	  order	  to	  grow	  
the	  program,	  productions	  which	  utilize	  it	  must	  be	  a	  mixture	  of	  films	  
that	  are	  big	  enough	  to	  draw	  national	  attention/exposure	  and	  those	  
that	  support	  local	  filmmakers.	  	  

• Music	  Status	  Report	  
o OF&MO	  recently	  sponsored	  three	  Oklahoma	  music	  festivals:	  

OKMozart,	  the	  American	  Heritage	  Music	  Festival,	  and	  the	  Woody	  
Guthrie	  Folk	  Festival.	  

o Deputy	  Director	  Leslie	  Channell	  discussed	  OF&MO’s	  contract	  renewal	  
with	  Reel-‐Scout	  which	  hosts	  our	  online	  databases	  for	  our	  
crew/support	  services,	  locations,	  and	  music	  guide.	  At	  this	  time,	  Reel-‐
Music,	  our	  newly	  launched	  music	  database,	  contains	  66	  music	  
businesses	  and	  99	  artists/bands.	  This	  number	  will	  increase	  as	  the	  
Free	  Tulsa	  music	  festival	  has	  agreed	  to	  email	  all	  of	  their	  applying	  
bands	  to	  promote	  registration	  for	  the	  guide.	  	  

o Jill	  noted	  that	  OF&MO	  has	  been	  working	  on	  advertising	  supporting	  
music	  with	  the	  Idea	  Collective,	  the	  organization	  which	  helped	  us	  
brand	  The	  Buffalo	  Lounge.	  OF&MO	  hopes	  to	  do	  a	  marketing	  campaign	  
which	  is	  focused	  on	  helping	  musicians	  make	  the	  connections.	  As	  a	  
point	  of	  reference,	  one	  of	  Jill’s	  colleagues,	  an	  editor	  on	  Grey’s	  Anatomy,	  
attended	  the	  Trail	  Dance	  Film	  Festival	  a	  few	  years	  ago.	  While	  there,	  he	  
saw	  an	  Oklahoma	  musician	  perform	  an	  original	  song.	  He	  was	  so	  
impressed	  with	  the	  song	  that	  he	  helped	  land	  the	  artist	  a	  coveted	  song	  
placement	  on	  the	  hit	  show,	  Grey’s	  Anatomy.	  

o Lance	  McDaniel	  expressed	  his	  interest	  in	  adding	  a	  music	  component	  
to	  the	  educational,	  community	  outreach	  he	  has	  done	  through	  the	  
deadCENTER	  Film	  Festival.	  Last	  fall,	  the	  deadCENTER	  Film	  Festival	  
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visited	  25	  different	  Oklahoma	  schools	  educating	  young	  teens	  on	  the	  
art	  of	  filmmaking	  and	  storytelling.	  Currently,	  deadCENTER	  is	  working	  
on	  a	  partnership	  with	  the	  Chickasaw	  Nation	  to	  continue	  these	  efforts	  
in	  Southeast	  Oklahoma	  with	  an	  emphasis	  on	  rural	  communities.	  Jill	  
noted	  the	  promotional	  benefits	  of	  a	  music	  component	  in	  these	  rural	  
areas	  and	  the	  necessity	  of	  attracting	  lawmakers	  to	  these	  events.	  

o Ky	  Chaffin	  asked	  if	  the	  deadCENTER	  Film	  Festival	  had	  developed	  the	  
educational	  outreach	  program	  themselves.	  Lance	  McDaniel	  noted	  that	  
the	  deadCENTER	  Film	  Festival	  had	  worked	  for	  two	  years	  with	  UCO	  
through	  their	  program	  A+	  Schools	  to	  develop	  the	  festival’s	  outreach.	  
Jill	  noted	  the	  positive	  effects	  of	  film	  education	  on	  young	  talent	  as	  
personally	  she	  had	  no	  access	  to	  a	  video	  camera	  until	  college.	  

• Website	  Update	  –	  Music	  Guide	  
o OF&MO	  launched	  our	  brand-‐new	  online	  music	  guide	  at	  the	  2012	  

Norman	  Music	  Festival.	  	  The	  festival	  was	  an	  ideal	  opportunity	  to	  get	  
musicians,	  vendors	  and	  more	  to	  register	  for	  the	  guide.	  Currently,	  the	  
festival	  has	  over	  600	  musicians	  who	  have	  submitted	  to	  perform,	  and	  
an	  e-‐blast	  with	  registration	  information	  for	  our	  guide	  was	  distributed	  
to	  them.	  

• Upcoming	  Events	  &	  Sponsorships	  
o Jill	  Simpson	  noted	  that	  Whole	  Foods	  has	  offered	  OF&MO	  a	  partnership	  

with	  their	  new	  program,	  “Cinema	  Under	  the	  Stars.”	  Whole	  Foods	  has	  
already	  begun	  programming	  free,	  monthly	  screenings	  open	  to	  the	  
public	  on	  the	  lawn	  centrally	  located	  near	  their	  Oklahoma	  City	  store.	  
OF&MO	  hopes	  to	  come	  on	  board	  during	  the	  coming	  months	  in	  an	  
effort	  to	  promote	  some	  of	  our	  locally	  made	  films	  as	  well	  as	  extend	  this	  
program	  to	  the	  Tulsa	  area.	  	  	  
	  

ADJORN	  
The	  meeting	  was	  adjourned	  at	  10:34	  a.m.	  with	  a	  motion	  by	  Lance	  McDaniel	  and	  a	  
second	  by	  Ky	  Chaffin.	  All	  voted	  in	  favor.	  Motioned	  carried.	  	  	  


