PSA Directors have an enormous task ~ to filter through piles of public service announcements ta
select the ones that will make the greatast difference for their community and to their audience,

The Advertising Council, leading provider of public service advertising, conducts surveys every
year to help glean information that informs non profits’ outreach to the media, and helps get
important messages on the air where they can be seen and heard — and ultimately acted on.

The PSA Diractor

PSA Directors are a highly diverse group. Even their titles differ from station to station, ranging
from Public Affairs Director to Program Assistant. Theijr station configurations and market sizes
vary widely, They are: :

61% female, 39% male

79% are the primary decision makers in airing PSAs

0% of them are involved in their community

Television PSA Directors typically review 35 PSAs in a month on average
Radio PSA Directors typically review 72 a month on average

VVVYY

Factors That Infiuence Their Decision

Station PSA Directors consider numerous factors when selecting which PSAs to air, In general, -

production quality, refevance to the stations, etc.) Social issues are also a factor in the PSA
sefection process. They are typically determined through the PSA Director’s involvement with
local events or by word of mouth. Children’s needs continue to be considerad the most
influential of these issues,

Overall, television PSA Directors air a mix of PSAs from all sources — jocal and national, station-
produced and produced by others. The largest percentage of radic PSAs run are created at the
station, and radio stations are more likely to air station-produced PSAs than television stations
are,

The materials enclosed with a PSA are considered a moderately important element in the PSA
selection process. Both the information provided about the issue and indicatars that the
materials are localized are seen as the most important detalls by both television and radio PSA
Directors. Despite various methods of receiving materials {namely, emai! and fax) becoming
more acceptable, regular mail is stil by far, the most preferred method.

Adapted from PSA Director Research Study conducted by the Advertising Council, Inc. 2001



Local varsus National PSAs

e - Television stations run an equal amount of local and national PSAs, Radio stations, however, are
partial to iocal PSAs. Television and radic PSA Directors usually prefer to receive PSAs that are
already localized, with television PSA Directors being more prone to this, :

More and more, PSA Directors report tighter standards for what constitutes a “localized” PSA. In
order to be considered localized, a PSA needs to mention z Jocal non-profit arganization, and/or
refer to the loca! market or state. Providing a jocal telephone number is also important.

> Television stations typically air half local and half national PSAs
> Radic stations run local PSAs much more frequently
> Both radic and television PSA Directors prefer already localized materials

Importance of Specific Criteria in PSA Selection

PSAs with an important message and those relevant to the stations audience receive the greatest
consideration. Having high production quality and relating to an issue that is a station priority
are alse influential in this decision.

> 88% of television PSA Directors say the PSA has to have an important message and must
be relevant to the station audience : ‘ ‘

» 78% say that the production quality must be high

> 62% say the PSA must relate to an issue that is a station priority

> 37% say the PSA should be localized

Important Social Issues

When asked specifically about social issues and their Importance in airing PSAs related to these
issues, PSA Directors rated the following as important: :

»  Needs of Children 82%
> Drug Abuse and alcohol abuse 87%
»  Parenting o 73%
> Crime and Violence 75%
» Education Reform 66%
¥ Environment 48%

Additionally, PSA Directors said that local events and word of mouth are the primary ways that a
station determines which issues are priorities for their community.

Station Recognition

> 42% of radic PSA Directors and 29% of television PSA Directors said it was very
important for their stations to get recognition for running PSAs.
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Factors that Affect Length of Placement

PSAs typically stay in rotation three months or longer at television stations, and three months or

less at radio stations.

> Some PSAs stay in rotation ionger if they are of particular interest to the audience
» Local PSAs and those with local tags can also run for an extended period of time

What Constitutes a Local PSA?

TV
» Must mention a local non-profit organization 81%
> Must refer to your local market or state 76%
» Must have local phone number 73%
» Must have local statistics 44%,
» Must have a local station ID 40%

Radio
77%
79%
619
A449%
31%

One-third of television PSA Directors are likely to produce a ﬁve-seccnd tag in conjunction with a

local non-profit. Radio PSA Directors are more likely to do this.
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